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Vision, objectives and strategy

Cencorp wants to be the leading global company supplying production automation
systems and testing equipment to the telecommunications, industrial electronics,
automotive electronics and semiconductor industries. New markets present the
company with novel challenges that it meets by developing its products,
operations and competence. Cencorp’s operations offer added value to its
customers, personnel and shareholders.

Customers and cooperation partners value the reliability, ease of use and
compatibility of Cencorp Corporation’s solutions.

Cencorp’s staff is committed and its operations are of high quality. The organisation
can quickly react to changes on the market.

Shareholders see Cencorp as a profitable and safe investment.

Strategy

Cencorp’s strategic goal is to be a global supplier of production automation
equipment for the electronics industry; its strengths include profitability
improvement and product quality. The company focuses on depaneling, odd-
form assembly, testing and fibre laser technology.

We actively look for new business areas and business opportunities to make
use of our core competences: creativity, cooperation and customer orientation.
Singulase, our new subsidiary, will enable us to enter the semiconductor market.

Our customers include manufacturers of vehicle, telecommunications and
industrial electronics, as well as electronics contract manufacturers serving
them.
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Values

Customer orientation

All of our operations are based on a customer-oriented philosophy. We focus on
understanding and satisfying customer needs, and carry out regular surveys on
customer satisfaction.

Creativity

We are capable of creating and implementing new, innovative ideas, models and
operating methods for different business situations. We also develop our own operations
on a continual basis through processes that promote creativity.

Cooperation

Our communication is transparent. The efficiency of both internal and external
operations is based on open information flow and teamwork.

Responsibility

We take responsibility for the promises made to customers, cooperation partners and
colleagues. We also accept that mistakes may occur in our operations. We learn from
our mistakes.

Cencorp history

1948 Evox s established in Lohja

1978  Cencorp is founded in Colorado, USA

1989 PM] automec Oy is established after Markku Jokela
acquires the automation business of Evox

1999 PM]) automec Oy acquires Cencorp Inc and Salon Hannu Seppild,
a company specialised in testing equipment

2003 Cencorp 1000 products are introduced to the market

2005 PM)] automec Oyj changes its name to Cencorp Corporation
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Events in 2005

The company changed its name. PM) automec Oyj became Cencorp Corporation
as decided by the Annual General Meeting on 31 March 2005. The Cencorp
brand is well established on the US, European and Asian production automation
markets. The company’s operating strategy was also revised.

Petri Vdinold, previously Chairman of the company’s Board of Directors, was
elected President and CEO of Cencorp Corporation.

The fibre laser business was incorporated into Singulase Oy, a subsidiary of
Cencorp, and Jouni Suutarinen was appointed the company’s CEO.

Singulase and TKK Ltd from Taiwan signed a sales cooperation agreement for
Singulase products, which opened the Taiwanese market for Cencorp.

Cencorp Corporation and Daeho Technology Co., Ltd from South Korea signed
a sales cooperation contract for Cencorp’s products in South Korea.

Cencorp introduced Cencorp 1000 SR, a new depaneling product, at the Assembly
Technology Expo in Chicago.

Cencorp Corporation sold Cencorp Deutschland GmbH to its senior management.
The company will carry on as Cencorp’s retailer in Germany, Austria, Switzerland,
the Czech Republic, Slovakia, Italy and Poland.

The first survey on job satisfaction was conducted among employees. The
results were used to set up development projects aiming to improve working
conditions and well-being at work.
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Presidents review

Cencorp Corporation faced a challenging year in 2005. Both net sales and

profitability showed positive development in the early part of the year. The company

was on a growth track for the first three quarters but recorded weaker than

expected results in the last quarter. Net sales for the full year totalled EUR 35.3

million, showing a growth of 9% over the previous year.

The company began to systematically boost its profitability in the latter part of
the year. The Board of Directors studied various profitability enhancing measures,
which will be adopted in early 2006. In 2005 the company made significant
investments in the development of new products, profitability, sales and marketing.

It will continue to invest in these fields in 2006.

In line with the strategic specifications initiated at the end of the previous year Cencorp focused
on the standard equipment business, that is, the automation and testing business and the fibre
laser business, which was spun off into Singulase Oy. The company aims to build semiconductor
production automation into a strong business area complementing automation and testing. We

expect the new area to account for a significant share of the company’s net sales in 2007.

Cencorp operates on four continents. Most of its net sales, 65%, were generated in Europe,
while 16% came from the Americas and 19% from Asia and Australia. Cencorp signed two
important cooperation agreements in 2005: one in South Korea and one in Taiwan. Singulase

started construction of a global distribution network.

Demand for Cencorp’s products continued to be steady throughout the year although sales in
the last quarter shifted towards products with lower margins. This is typical seasonal variation

in telecommunications electronics and had little, if any, impact on overall demand for products.

The company launched three new products over the year. In September Cencorp 1000 SR, a
depaneling system based on patented technology, and Cencorp 1000 LS, an odd-form assembly
robot particularly suitable for lead-free soldering, were introduced on the market. Singulase

delivered its first product, a Singulase LD 10 laser grooving device, to its customer.

CENCORP L




One of the reasons for our success is our ability to apply old
and new technology based on customer needs in a way that
considerably enhances the production of customers and makes
them willing to invest in the equipment in proportion to the
benefit they get from it. In addition to creative operations and
solutions featuring high-quality technology, we offer an efficient

production department that supports product launch.

Other competitive factors include familiarity with customer
needs, global operations and a motivated and experienced
staff. The job satisfaction survey conducted among employees
in autumn 2005 provided information that was used to launch
process, value and strategy training, among others. The
company’s values — customer orientation, creativity, cooperation
and responsibility — form the basis for operations and decision-

making.

March 2006
Petri Vainola




Group key figures

EUR 1,000 1-12/2005 1-12/2004  Q4/2005  Q4/2004

Net sales 35,308 32,473 8.138 8,914
Profit before depreciation

and amortisation (EBITDA) .94 939
% of net sales 3 11%
Operating profit (EBIT) y -5/ 814
% of net sales - - 9%
Financing income and expenses - 74 - -268
Profit before taxes (EBT) , 1,557 546
% of net sales -4 - 6%
Profit for the period .35 y 415
Research and development costs 4 7 827
% of net sales ] 9%
Equity ratio, % 7- 17.6%
Interest-bearing net liabilities ,119 12,119
Equity per share . . . 0.13
Personnel on average A 5 230
Personnel at the end of the period 5 ; 5 207
Earnings per share (diluted), EUR 0.06 0.00 0.01
Earnings per share (undiluted), EUR 0.06 0.00 0.01
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Automation and testing products

The bulk of Cencorp’s business consists of automation and testing products.

Growth potential in these products results from the changes that have taken place in
Cencorp’s customer operations. Growth in telecommunications is boosted by the still
rapidly increasing annual sales volumes of mobile phones. In vehicle electronics growth
is favoured by the increase in annual vehicle sales and by electronics accounting for
an increasingly large relative share of the production value of vehicles. The share of

contract manufacturers in electronics production will continue to increase.

With material expenses making up over 40% of net sales, supply chain management will become
increasingly important to Cencorp. The company will shift its focus from traditional operative procurement

to strategic purchasing.

Cencorp’s strong key areas, based on experience and innovation, consist of insight into customer
processes, customer service, networking, usability and implementation of new technology. Cencorp
offers measurable added value to customers in these competence areas. Since Cencorp outdoes its
competitors in this respect, the competence areas may serve as ground for growth for new business and

markets.
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Fibre laser products

The semiconductor industry is a new customer group for Cencorp. New materials and

production processes will call for significant future investments in technology and

production infrastructure. Cencorp plans to enter these markets with its new silicon
wafer processing application based on fibre laser. Advantages gained from the use
of laser in material processing include high processing speed, high availability and

good processing quality.

The fibre laser business was spun off from parent company Cencorp Corporation into a subsidiary of
its own in 2005. The new company is called Singulase Oyj. Cencorp’s goal is to develop semiconductor
production automation into a strong field that complements production and testing automation for
the electronics industry. Singulase has already delivered its first product to the customer, and the
market is expected to see significant growth. Singulase products are manufactured in the parent
company’s production facilities. The new business is expected to account for more than 20% of

Cencorp’s net sales in 2007.

Business conditions and customers

Cencorp operates in the global market for production automation for the electronics and semiconductor
industries. The company supplies production automation systems and testing equipment to the
semiconductor, telecommunications, industrial electronics and automotive electronics industries, as

well as to electronics contract manufacturers.

Net sales were distributed among the different business sectors in the following way: telecommunications

53%, consumer electronics 21%, automotive electronics 26%.

Cencorp’s long-term goal is to develop the sales and results in these three business areas to even out
the relative weight carried by telecommunications. The company’s main products, depaneling and
testing, performed strongly and sold as expected. The goal is to further invest in the automotive
industry, consumer electronics and industrial electronics. Sales in the telecommunications sector will
also be increased through new customer acquisitions, but the ultimate goal is to balance out the

sector’s relative share of business.




Cencorp has seven offices in Europe and one in the USA, as well as an extensive global partner network

that it actively reinforces.

In 2005, Cencorp started deliveries of production automation equipment to two new market areas: South T

Korea and India.

New products
Cencorp introduced three new products in 2005: the Cencorp 1000 SR depaneling device, Cencorp 1000

LS odd-form assembly robot and the Singulase LD 10 laser grooving device.

Competition

The company’s focus on standard equipment deliveries, in line with its strategy, has increased market
competition. The situation is particularly challenging in the Asian market. The significance of price
competition and of the number of companies offering competing products increases in cheap labour

countries. All things considered, Cencorp did well in Asia and even managed to increase its market share.

The company’s goals for 2006 include establishing new customer relations and enhancing sales through

the distribution network. Cencorp divested its German operations to the company’s senior management.

India and South Korea emerged as new market areas. The distribution contracts made in these two
countries are expected to increase sales in the region. Growth is also expected in the Chinese market

in 2006.
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Research and development

Long experience has given Cencorp solid competence in production automation technology. Its
competitiveness and position as the sector's technological leader are based on strong knowledge
capital and innovation capacity. Products are continuously developed according to customer needs.
Cencorp typically combines the latest technology with familiar and proven options in a controlled
manner. This provides customers with efficient and secure solutions that enhance their operations. The

fibre laser business is a good example of this.

The goalis to supply semiconductor customers with new solutions that complement or replace traditional
mechanical grooving. A major share of the R&D investments was allocated to new production automation
products for the semiconductor industry, which enable the company to gain access to new market
segments. New applications are developed in cooperation with top experts in the field. In addition to
this new area, the company also invested in further developing depaneling systems, assembly robots

and testing equipment.

Cencorp spent 6.2% of its net sales, or EUR 2.2 million, on research and development.
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Quality and the environment

Quality management activities are based on a quality management system. In 2005

the company’s ISO 9oo01 certificate was renewed through scheduled third-party
certification. Activities were developed in line with the principles of process management,
putting special focus on improving the measurement of activities and performance.
Customer orientation and creativity are Cencorp's core values. To promote customer
orientation the company set up a cross-functional quality team that is responsible for
analysing customer feedback and implementing corrective and preventive actions. The
quality organisation was also strengthened so that it can assist the line organisation

in quality operations.

Cencorp aims to make its operations more process-like. It has revised the process

model, and operations are developed in process owner-led process teams that consist
of employees from core functions. Special attention has been given to the new product
implementation (NPI) process and the demand supply process (DSP). The personnel
and quality function helps process teams to assess activities more effectively and to
carry out development work. Systematic assessment of customer satisfaction and the
use of assessment results in development activities are essential to development

work.

Environment

Finnish environmental legislation has been modified on the basis of the European
Union’s WEEE and ROHS directives. A priority of environmental system development
has been to create a system that complies with all statutory regulations. Cencorp aims
to link the environmental system and its indicators more closely with the management

system and introduce the environmental aspect into company values.

We require our suppliers’ operations to comply with the directives and monitor supplier

activities through audits.
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Personnel

Cencorp’s success is based on the innovation and competence of its employees. The staff’s attitude

has a direct impact on the company’s work atmosphere and competitiveness.

Cencorp’s values — customer orientation, creativity, cooperation and responsibility — guide staff
operations and decision-making, thus influencing all of the company’s operations. To help
employees internalise the revised strategy and values Cencorp launched a training programme

with the aim to integrate the values more closely into routine work.
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The staff has lived through big changes in the last two years. Cencorp wishes to take

good care of its employees and in autumn 2005 conducted a comprehensive personnel
survey focusing on job satisfaction and well-being at work. Based on the survey results
the company set up a working group to plan and carry out development and training
projects, which started in early 2006. Cencorp offers extensive occupational health

services to maintain the staff’s work ability.

Cencorp wants to be a sought-after and motivating work community that offers
challenging duties and tasks. Cencorp supports the professional and personal
development of its employees and encourages their innovative and entrepreneurial
spirit through an incentive system that is based on the company’s business success

and has been set up to motivate the staff.

Cencorp had 205 employees at the end of 2005, 160 of whom worked in Finland and

45 abroad.

Forty-one per cent of the personnel worked in production, 24 per cent in product
development, 15 per cent in finance and administration, and the remaining 20 per

cent in sales, marketing and customer service.

Personnel at the end of the period

CENCORP




Future outlook

Cencorp operates in the global market for production automation for the electronics

and semiconductor industries. The company supplies production automation

systems and testing equipment to the semiconductor, telecommunications,
industrial electronics and automotive electronics industries, as well as to electronics

contract manufacturers.

The general outlook for 2006 is positive. Sales in the USA have picked up clearly and the prospects
in Europe are decidedly better than a year ago. India and South Korea emerged as new market

areas for Cencorp.

Customers continue to show a healthy interest in investments, and the markets indicate that the
demand for Cencorp's products will continue to be strong. The delivery times required by
customers shortened dramatically in 2005 from about 10-16 weeks to 2—-8 weeks, depending on
the product line. For this reason, the number of outstanding orders has decreased and that of

active bids has gone up.

Demand for products is expected to increase after the first quarter, and full-year net sales are

predicted to rise by 6 to12 per cent.
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CENCOR Management Team 31 December 2005

Petri Vainola

President

Carl-Johan Brandt
Markkinointi

Olli-Pekka Juhantila

Finance and Control

Veli-Olavi Kataja
Cencorp USA

Marko Liimatainen
Sales and After Sales
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Ville Parpola
Legal Affairs
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Jouni Suutarinen
Singulase Oy

Pekka Valimaki

Production and Product Development
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REVIEW BY THE BOARD OF
DIRECTORS

Net sales and earnings performance

Compared to previous years, 2005 was a period of big changes in the market for production
automation for the electronics industry. Signs of market recovery resulted in a relatively steady
demand for products, and the Asian and American markets picked up especially in the last half
of 2005. On the other hand, customers have become more insistent in their demands for shorter
delivery times, and global competition has grown stiffer. Annual net sales increased by nine per

cent and profitability showed a substantial improvement over the previous year.

Geographically, Cencorp’s net sales for 2005 were divided as follows: Europe 65% (58%), the
Americas 16% (30%), and Asia and Australia 19% (12%). EUR 1.9 million of net sales came from
the sales of production lines manufactured by Photonium Oy, part of the same network of
companies; this did not generate sales margin. Production line sales are connected to the
divestment of the projects business, concluded at the end of 2004, which transferred part of
Cencorp’s order book to Photonium Oy. Cencorp Corporation’s purchases from Photonium Oy
totalled EUR 2.0 million, while sales to Photonium Oy were EUR 0.3 million. Both the sales and

purchases consist of subcontracting labour and products.

Cencorp Group’s profit before depreciation and amortisation (EBITDA) was EUR 1.9 (0.9) million.
The financial statements dated 31 December 2005 include deferred tax liabilities related to the
parent company’s confirmed losses. This improves the profit/loss for the period by EUR 1.6 million.
The profit for the period was EUR 1.9 million, operating profit (EBIT) EUR 0.8 million (EUR -0.5
million) and profit before taxes (EBT) EUR 0.3 million (EUR -1.3 million).

Performance in the last quarter fell clearly short of expectations due to the weaker than expected
profitability in the automation and testing business and the considerable investment made in the
new ERP system, which was rolled out on 1 January 2006. The shift in fourth-quarter sales towards
product groups with lower margins also had a negative impact on profitability. The fourth-quarter
result also includes some EUR 1 million in expenses related to deliveries made in previous quarters.
In October—December, Cencorp’s net sales amounted to EUR 8.1 (8.9) million, and operating loss

(EBIT) was EUR -1.5 (0.8) million. The profit for the period was EUR 0.1 (0.4) million.
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Balance sheet and financing

Cencorp’s equity ratio was 27.7%, compared to 17.6% at the end of 2004. Equity ratio

improved primarily due to the positive result for the year, the decrease in interest-
bearing liabilities and the recognition of investment property at fair value in the

balance sheet.

At the end of the review period, the balance sheet total was EUR 24.9 (25.3) million.
The company’s cash flow after investments was EUR o.5 million, while interest-bearing
net debts at the end of the review period amounted to EUR 11.7 (12.1) million. Trade
receivables increased to EUR 8.1 (4.7) million, and inventories decreased to EUR 5.7
(8.8) million.

Non-interest-bearing liabilities amounted to EUR 5.6 (6.5) million and interest-bearing
liabilities to EUR 12.1 (14.4) million. The equity ratio was 27.7% (17.6%). Gross
investments totalled EUR 1.8 (0.9) million, or 5% (2.6%) of the period’s net sales, and

were mainly made in IT and product development.

The balance sheet figures for 31 December 2005 were compared to the balance sheet

for 31 December 2004, adjusted to comply with the IFRS.

Customers, co-operation agreements and order book

Cencorp operates in the global market for production automation for the electronics
and semiconductor industries. The company supplies production automation systems
and testing equipment to the semiconductor, telecommunications, industrial electronics
and automotive electronics industries, as well as to electronics contract manufacturers.

The sector consists mainly of relatively small manufacturers of Cencorp’s size.

In 2005, Cencorp started deliveries of production automation equipment to two new

market areas: South Korea and India.

The delivery times required by customers shortened dramatically in 2005 from about
10—16 weeks to 2-8 weeks, depending on the product line. For this reason, the number

of outstanding orders has decreased and, correspondingly, that of active bids has
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gone up. However, customers continue to show a healthy interest in investments, and the markets
indicate that the demand for Cencorp's products will continue to be strong. The company’s order

book at the end of the year was EUR 1.6 million.

Cencorp Corporation and Daeho Technology Co., Ltd from South Korea signed a distribution
contract in August concerning sales cooperation for Cencorp’s products in South Korea. Daeho
is the first representative to launch sales and marketing for Cencorp’s products in the South
Korean market. As a result of the cooperation, Cencorp Corporation has received significant
product orders, delivering a Cencorp MLT 2000 test handling system and a Cencorp 1000 BR
depaneling system to a South Korean telecommunications customer. The goal of Cencorp’s and
Daeho’s cooperation is to gain new customers among South Korean original equipment
manufacturers (OEMs) and contract manufacturers. The agreement is also expected to increase

sales among existing customers.

The agreement complies with Cencorp’s strategy, which aims to enhance the company’s sales

resources through retailers who have good customer potential in strategically important areas.

In November 2005, Cencorp Corporation and Hannu Seppald, previously member of the management
team, agreed that Seppald would establish a company called TMD Test Mechanics & Design Oy
(TMD) with no affiliations to Cencorp to develop and sell product development of electronics test
equipment and production of prototype equipment to Cencorp. Seppald’s employment relationship
with Cencorp ended at the same time. Cencorp has first refusal to the results of TMD's product
development. The business model ensures that the product development of testing solutions is

customer-oriented, flexible and fast.

Research and development

Cencorp’s competitiveness and position as the sector's technological leader are based on strong

knowledge capital and innovation capacity. A major share of the R&D investments was allocated
to new production automation products for the semiconductor industry, which enable the company
to gain access to new market segments. Investments were also made to expand the following

product families: depaneling, soldering applications based on uninterrupted fibre laser, and test

equipment.
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Cencorp's R&D expenses in 2005 accounted for 6.2% of net sales, or EUR 2.2 million (6.6%,

or EUR 2.1 million).

Personnel

Cencorp employed an average of 214 (263) people in the financial year. The payroll at the
end of the period totalled 205 (207) employees: 160 (159), or 78% (77%), in Finland and 45
(48), or 22% (23%), abroad. Forty-one per cent of the personnel worked in production, 24
per cent in product development, 20 per cent in sales, marketing and customer service, and

the remaining 15 per cent in finance and administration.

At the end of the review period, Cencorp’s Board of Directors consisted of Chairman Jorma
Kielenniva, Master of Laws with court training, Deputy Chairman Markku Jokela, BSc (Eng.),
and members Jan-Erik Stenman, Master of Laws, and Petri Vdinold, President and CEO. The
company’s management team consisted of: Petri Vdin6la (President and CEQ), Jouni Suutarinen
(CEO, Singulase 0y), Pekka Valimaki (Vice President, Operations and R&D), Marko Liimatainen
(Vice President, Sales and After Sales), Carl-Johan Brandt (Vice President, Marketing), Vel

—
—

T Left Markku Jokela, Jorma Kielenniva, Petri Vdinola and Jan-Erik Stenman




Olavi Kataja (CEO, Cencorp USA), Olli-Pekka Juhantila (Vice President, Finance and
Control) and Ville Parpola (Vice President, Legal Affairs).

Changes in group structure
In accordance with the decisions made by the boards of Cencorp Corporation and its
subsidiary Cencorp test solutions Oy, the latter was merged into the parent company

in early 2006.

In December 2005, Cencorp Corporation sold Cencorp Deutschland GmbH to its senior
management. After the sale, Cencorp Deutschland GmbH has continued as Cencorp’s
retailer in Germany, Austria, Switzerland, the Czech Republic, Slovakia, Italy and Poland.
The company will continue to be in charge of the sales and maintenance of Cencorp’s
products in these countries. The parties have agreed on close cooperation designed
to support sales and maintenance with the aim of increasing the sales of Cencorp’s

products in Europe, particularly in Germany.

Cencorp’s strategic goal is to develop semiconductor production automation into a
strong field, complementing production and testing automation for the electronics
industry. Production automation based on the semiconductor industry’s fibre laser
applications is a new business area for Cencorp. The market for fibre laser applications
is expected to see significant growth. Owing to this, the company’s Board decided to
incorporate the marketing, sales and product development operations of the fibre
laser business into a separate Cencorp subsidiary, Singulase Oy. The assets and
liabilities related to the business will be gradually transferred to the new company.
The seven employees involved in the business were transferred to the new company
under their existing terms of employment. The incorporation will enable the key
employees involved in the business to focus on the core operations of the new company.
To ensure the implementation of the strategy, Cencorp Corporation's President and
CEO Jouni Suutarinen, MSc, was appointed CEO of the subsidiary as of 1 May 2005.

Singulase products are manufactured by the parent company.

Share performance and changes in ownership

On 31 December 2005, the share capital of Cencorp Corporation was EUR 3,125,059.10
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and the number of shares 31,250,591. The nominal book value of the shares is EUR o.10.

During the review period, share trading in the Helsinki Stock Exchange amounted to
29,948,868 shares and EUR 39.5 million (15,431,020 shares and EUR 11.1 million in 2004).
The period's highest exchange quotation was EUR 1.92 and the lowest EUR o0.60. The
period's average share price was EUR 1.32 and the price on the last trading day of the
period (30 December 2005) was EUR 1.23. The market value of the company's share capital

was EUR 38,438,226.93 at the end of the year.

The company had a total of 7,053 shareholders at the end of the period. The ten biggest
shareholders held a total of 46.6 per cent of the company's shares and votes on 31 December
2005. The company’s largest shareholder is Markku Jokela, the founder of PMJ, former CEO
and current Deputy Chairman of the Board, who holds 27.5 per cent of the company’s shares
and voting rights. The members of the company's Board of Directors held, either directly
or through companies controlled by them, a total of 8,797,471 shares on 31 December
2005, representing 28.2 per cent of the company's shares and voting rights. CEO Petri
Vdinéla owned 107,857 shares at the year end. Shares owned by foreign shareholders on
31 December 2005 totalled 381,257, representing 1.22 per cent of all shares and voting
rights. Cencorp Corporation did not own any of its own shares at the end of the year.

fs20

Decisions of the annual general meeting

Following the Board's proposal, the company's trade name was changed from PM] automec

Corporation to Cencorp Corporation. Section 1 of the Articles of Association was changed
to read as follows: “Section 1: The company’s trade name and domicile: The company’s
trade name is Cencorp Oyj in Finnish, Cencorp Abp in Swedish and Cencorp Corporation in
English. The company’s domicile is Lohja.” The name change was registered in the Trade

Register on 31 March 2005.

The Annual General Meeting adopted the financial statements for 2004 and, in accordance
with the Board of Director’s proposal, decided not to pay a dividend for 1 January—31
December 2004. The meeting also decided to use the share premium account to cover the

confirmed losses in the balance sheet for the period ended on 31 December 2004. The
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parent company’s Board members and CEOs employed over the period were discharged from liability

for the financial year 1 January—31 December 2004.

Four members were elected to the Group’s Board of Directors: Markku Jokela, Jorma Kielenniva,
Petri Vdinola and Pekka Valimaki, all of whom were elected as old members. As proposed by the
Compensation and Nomination Committee, stock options held by the company’s subsidiary (PM)
testline Oy) will be given to Board members as part of the compensation for Board work. Each
Board member will receive a maximum of 107,000 stock options in compliance with the terms and
conditions of the option programme for 2004. At its assembly meeting, the Board of Directors
elected Jorma Kielenniva, LL.M. with court training, as Chairman of the Board, and Markku Jokela,

BSc (Eng.), as Deputy Chairman.

The firm of independent public accountants KPMG Oy Ab, with Sune Almqvist, Authorised Public

Accountant, acting as chief auditor, was re-elected as the company's auditor.

The Board of Directors was authorised to decide on an increase in the company’s share capital
through a subscription issue and/or through the issue of option rights and/or through the issue
of convertible bonds in one or more instalments so that the increase in the share capital shall not
exceed EUR 78,126.40. This means that a maximum of 781,264 new shares with a counter-value of
EUR o.10 can be issued through a new issue, option rights issue or convertible bonds issue. The
total authorised amount equals approximately 2.5 per cent of the share capital registered at the
time of decision. The authorisation includes the right to deviate from the shareholders' pre-emptive
subscription right in case there is an important financial reason affecting the company, such as the
need to finance or implement corporate acquisitions or other arrangements or to develop the
company's capital structure. The Board has the authority to determine who has the right to subscribe
for shares. In addition, the Board decides on the subscription price of the shares, on the subscription
price determination principles and other share subscription conditions, as well as on other conditions
and matters relating to the new issue, the issue of convertible bonds and the issue of option rights.
If necessary, the new issue subscription can be made as a payment in kind or by using the right of
set-off. The Board is also entitled to decide on all other matters and conditions related to the new
issue, option rights or convertible bond issue. The authorisation will be valid for a period of one

year as of the Annual General Meeting, until 23 March 2006.
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Board of Directors and auditors

The Annual General Meeting held on 23 March 2005 elected Markku Jokela, Jorma Kielenniva,

Petri Vdinold and Pekka Valimaki as old members to the Board of Directors. As proposed by the
Compensation and Nomination Committee, stock options held by the company’s subsidiary (PM)
testline Oy) will be given to Board members as part of the compensation for Board work. Each
Board member will receive a maximum of 107,000 stock options in compliance with the terms and
conditions of the option programme for 2004. At its assembly meeting, the Board of Directors
elected Jorma Kielenniva, LL.M. with court training, as Chairman of the Board, and Markku Jokela,

BSc (Eng.), as Deputy Chairman.

Cencorp’s Board member Pekka Valimaki, MSc, assumed the post of Cencorp’s Vice President,
Operations and R&D, on 6 June 2005, thereby giving up his place on the Board. Valimaki is a

member of the Cencorp Management Team (CMT).

Cencorp Corporation’s Extraordinary General Meeting, held on 30 September 2005, approved the
Compensation and Nomination Committee’s proposal according to which the company’s Board
of Directors shall have four members.

As proposed, Jan-Erik Stenman, Master of Laws, President of Veritas Pension Insurance Company
Ltd, was appointed new member of the Board of Directors. As proposed by the Compensation and
Nomination Committee, stock options held by the company’s subsidiary (PM) testline Oy) will be
given to Jan-Erik Stenman as part of the compensation for Board work. He will receive 107,000
stock options in compliance with the terms and conditions of Cencorp Corporation’s option

programme for 2004.

The Board’s assembly meeting, held after the Extraordinary General Meeting, re-elected Jorma
Kielenniva as Chairman of the Board and Markku Jokela as Deputy Chairman of the Board. Ville
Parpola, Cencorp Corporation’s Vice President, Legal Affairs, will continue as Secretary of the
Board. Jorma Kielenniva and Jan-Erik Stenman were elected members of the Board’s Compensation

and Nomination Committee.

The firm of independent public accountants KPMG Oy Ab, with Sune Almqvist, Authorised Public

Accountant, acting as chief auditor, was elected anew as the company's auditor.
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Board’s proposal for the appropriation of profit
Cencorp Corporation’s Board of Directors proposes to the Annual General Meeting to be held on
23 March 2006 that the net result for the review period ended on 31 December 2005 be entered

in retained earnings and that no dividend be paid.

Future outlook

Cencorp operates in the global market for production automation for the electronics and
semiconductor industries. The company supplies production automation systems and testing
equipment to the semiconductor, telecommunications, industrial electronics and automotive

electronics industries, as well as to electronics contract manufacturers.

In 2005, Cencorp started deliveries of production automation equipment to two new market areas:

South Korea and India.

The delivery times required by customers shortened dramatically in 2005 from about 10-16 weeks
to 2-8 weeks, depending on the product line. For this reason, the number of outstanding orders
has decreased and, correspondingly, that of active bids has gone up. However, customers continue
to show a healthy interest in investments, and the markets also indicate that the demand for
Cencorp's products will continue strong. The order book on 31 December 2005 was EUR 1.6

million.

Demand for products is expected to increase after the first quarter, and full-year net sales are

predicted to rise by 6 to12 per cent. Operating profit (EBIT) is expected to exceed 8% of net sales.

The production automation industry, in which Cencorp operates, consists mainly of relatively
small manufacturers of Cencorp’s size. In 2006 Cencorp will actively follow the development of

the industry worldwide and also explore growth opportunities based on corporate restructurings.
The main business risks in 2006 are: uncertainties related to growth financing arrangements,

uncertainties related to product demand caused by tougher price and delivery time competition,

as well as possible delays in Singulase product launches.
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